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Please complete one form per entry. This form may be photocopied.

 All entries are due by Friday, February 26, 2010 at 5 p.m.
                      Entries may be hand delivered or mailed to:  
    Danielle Brehmer at NuUnion Credit Union, 501 S. Capitol Avenue in downtown Lansing.
          Hand-delivered entries must be delivered to the 3rd floor Marketing Department 
                              and cannot be accepted in the member service area. 
 
   ■Please print or type. ENTRY WILL APPEAR ON AWARD AS WRITTEN 

  Entrant: ________________________________________________________________
  Tactic ___ Campaign ___  Category: _________________________________________
  Entry Title: ______________________________________________________________
 
Name of organization/client for which pgm was conducted: _________________________
Name of entrant contact: ____________________________________________________
Company: ________________________________________________________________
Address: _________________________________________________________________
City/State/Zip: _____________________________________________________________
Phone: ___________________________________ Fax:____________________________
E-mail: ___________________________________________________________________

■ If this entry is a winner, email notification will be sent to the person submitting the 
application. Is there anyone else you would like notified?
Name: ___________________________________________________________________
Company: ________________________________________________________________
Email: ___________________________________________________________________

■ If your entry receives a PACE Award, how many awards total would you like?   _______

Cost of additional awards: Pinnacle Awards are $75 each; Awards of Excellence/Acheivement
are $40 each. Please indicate the exact wording you  would prefer on each copy of the award:
Award: ___________________________________________________________________
Duplicate 1: _______________________________________________________________
Duplicate 2: _______________________________________________________________

■ This entry is a true representation of the tactic/campaign submitted for award consideration.
I have read the instructions and agree to abide by the rules of the competition. 

 
Entrant’s signature: _____________________________
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■ Please double-check to ensure the following are enclosed for this entry:

___ Entry (one binder or folder)

___ One extra copy of the entry summary (2 pages for campaigns, 1 page for tactics)

___ On a PC-compatible disk/CD, submit 2 digital images (JPEG format less than 300K)  and 

short description of the entry (75-100 words for campaigns; 50 words for tactics). If the entry

receives an award, these items will be used to represent the entry at the awards 

presentation. You may be submit one disk/CD for multiple entries.

___ Videocassette/audiocassette/CD/DVD (if applicable)

___ Entry form 

___ Payment 

■ Payment information: 

___ This entry is one of several submitted by my organization. For payment information,

please see the following entry: ________________________________________________

___ Check payable to CMPRSA enclosed.

___ Visa     ___ MasterCard     ___ American Express

Card #: _______________________________________ Expiration date: ______________

Name on card: ____________________________Signature: ________________________

Billing address: _________________________________________ Zip: _______________

                Campaigns are $60 each for members and $75 each for non-members
                    Tactics are $40 each for members and $55 each for non-members

                        Total number of campaign entries: ________ @  $_______

                        Total number of tactics entries:      ________ @  $_______

                        Total enclosed:                                                  $_______

 

For more information, visit www.cmprsa.com.
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